
October 11 marked the sixth and final month of the 2025 Sutter Health Midtown Second Saturday
season, presented by Midtown Association in partnership with Five Star Bank, Visit Sacramento, SKK
Developments, and the City of Sacramento. In October, programming centered around a Women in Art
themed Art Walk, free admission to Sutter’s Fort, an art market at 20  & K Streets benefitting the
Sacramento LGBT Center, and a movie night hosted by CADA at Fremont Park. 
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Overall, Midtown Second Saturday in 2025 generated more social media impressions, website views,
earned media coverage, and publicity value than 2024. Through Placer.AI data, we were able to measure
53.2K additional visitors that were in the district for Midtown Second Saturday programming, a 14%
increase over an average Saturday during that span. The highlight of the season, the Urban Dreams Art
Experience, brought an investment of $129K into 16 large-scale pieces of art that generated more than
30 unique media stories and 1.2M digital impressions. Most importantly, the season concluded with a
third straight year of programming where zero public safety incidents were recorded.
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Midtown Second Saturday is an all-day celebration of local artists, culinary arts, 
live music, family-friendly activities, and more.

The metrics below show the cumulative impact of Midtown Second Saturday 2025 in the months of May-October 
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the Urban Dreams Art Experience
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Attendees viewing artwork at I
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Movie Night by CADA at
Fremont Park as the closing
signature event in October

https://www.dropbox.com/scl/fo/wk6p4icgnxai54bev6g2g/AFejPqCHg3tmELKpSN52RHI?rlkey=k5wc74850js8iz6q1b7rgu0p5&st=jq94b1cc&dl=0


Click the thumbnails below to view top social media posts.

SOCIAL MEDIA POSTS 
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Click the thumbnail to view website.

WEBSITE LANDING PAGE

ARTIST HIGHLIGHTS
Click the thumbnail to view 2025 season blogs.

URBAN DREAMS ART EXPERIENCE VIDEO
Click the thumbnail to view video.
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https://exploremidtown.org/second-saturday/
https://exploremidtown.org/second-saturday/#anchor-five
https://www.youtube.com/watch?v=Ha6GRtcfHLQ
https://www.instagram.com/p/DPXWdOsAU66/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/p/DMbH-XUBIRn/?utm_source=ig_web_button_share_sheet&igsh=MjZiYmtjZTBuOXhq
https://www.instagram.com/p/DL-M24pSYhK/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
http://exploremidtown.org/fremontpark/


MEDIA
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Click the thumbnail to view media coverage. 

The Midtown Farmers Market Kicks Off Second
Saturday and Pride Weekend

(Good Day Sacramento)

Midtown Second Saturday brings excitement to
the Sacramento area throughout the weekend

(KCRA3)

New Art Around Midtown for the Urban Dreams
Art Experience (ABC10)

Check Out a Local Artist’s Unique Piece for
Midtown’s ‘Urban Dreams’ Project

(Good Day Sacramento)
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The art of improvement: Midtown Association
fosters Sacramento creativity and culture

(Capital Public Radio)

Midtown Second Saturday Art Walk in July 
(Good Day Sacramento)

https://www.kcra.com/article/midtown-second-saturday-sacramento-weekend/65389377
https://www.cbsnews.com/gooddaysacramento/video/sakura-checks-out-a-local-artists-unique-piece-for-midtowns-urban-dreams-project/
https://www.abc10.com/video/news/community/mark-s-allens-world/new-art-around-midtown-sacramento/103-8c6de5fb-6552-473f-87db-ae4d15eb4799
https://www.cbsnews.com/gooddaysacramento/video/midtown-farmers-market-7am/
https://www.capradio.org/articles/2025/08/11/the-art-of-improvement-midtown-association-fosters-sacramento-creativity-and-culture/
https://www.cbsnews.com/gooddaysacramento/video/midtown-second-saturday-art-walk-9am/
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